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IZZE Sparkl ing Juice Proves to be Viable Alternative to Tradit ional  Soft  Drinks 
 

I ZZE  i s  USDA-approved  beverage  op t i on  f o r  schoo l s  under  p ressure  t o  r ep lace  sugary  sodas  
 
 
 
BOULDER,  Co lo .  ( Feb .  14 ,  2006)  — In  the  wake  o f  the  pend ing  lawsu i t  aga ins t  Coke  and  Peps i ,  
IZZE  Spark l i ng  Ju ice ,  the  l eade r  i n  the  spark l ing  ju ice  category ,  i s  p rov ing  to  be  a  v iab le  and  
economica l  a l t e rnat i ve  t o  h igh  f ructose  co rn  sy rup- laden  sodas  in  schoo ls .    
 
Accord ing  to  the  Amer i can  Beve rage  Assoc iat i on ,  soda  sa les  in  schoo ls  d ropped  more  than  24  
pe rcent  be tween  2002 and 2004 and  are  e xpected  to  cont inue  to  fa l l  due  to  the  coa l i t i on  o f  
lawyers  that  a re  mount ing  a  c lass-ac t ion  lawsui t  aga inst  Coke  and  Peps i  fo r  market ing  and 
se l l ing  sugary  so f t  d r inks  in  schoo ls .  Regulato rs ,  t rade  groups ,  and  parents  have  a l so  s tepped  
in  t o  address  hea l th  conce rns  due  to  the  poss ib l e  l i nk  between  h igh  f ruc tose  co rn  s y rup  and 
ch i ldhood  obes i t y  and  d iabetes .  The  proposed  answer  f r om a l l  i s  t o  ban  the  sa le  o f  soda  in  
schoo l s  and  rep lace  these  p roducts  w i th  hea l th i e r  op t ions  –  main l y  water ,  j u ice  and  mi l k .  
However ,  the  s tudents  a re  no t  buy ing  these  hea l thy  a l t e rnat i ves  at  the  same rate  they  were  
w i th  Coke  and  Peps i  p roducts ,  which  u l t imate l y  l eads  t o  r evenue  and  fund ing  prob l ems.  
 
“G iven  the  complex i t y  o f  a l l  the  d i f f e r en t  r egu la t ions  we  have  to  fo l l ow now,  I  do  no t  have  an  
easy  j ob  t r y ing  t o  se l l  approved  beverages  t o  schoo ls , ”  sa id  Oh io ’ s  T r i  S tate  Ju i ce  schoo l  
f oodserv ice  sa les  manager  K r i s t i e  Shr i ve r ,  who  cu r ren t l y  d i s t r ibutes  c l ose  t o  4 ,000  cans  o f  
IZZE  ever y  week  t o  55  schoo l s  in  the  a rea .  “Hav ing  a  p roduc t  l i ke  IZZE  i s  a  re f r esh ing  
oppor tun i t y  to  o f f e r  someth ing  that  i s  not  on l y  hea l thy ,  g rea t  tas t ing  and  s t y l i sh  –  but  i t  i s  
s t i l l  a  r evenue  generato r .  W i th  the  cur rent  debate  aga ins t  Coke  and  Peps i ,  eve r yone  seems to  
f o rge t  that  these  schoo l s  s t i l l  need  to  make  money .  Foodserv ice  depar tments  i n  schoo l s  a re  
se l f -suppor ted  and cannot  su rv i ve  w i thout  th is  t ype  o f  r evenue .  I ZZE  is  a  v iab l e  opt i on  
because  i t  i s  a  w in-win  fo r  eve r yone  –  s tudents ,  pa rents ,  facu l t y ,  and  admin is t rato rs  a l i ke .”  
 
I ZZE  founder  and  CEO Todd Woloson  agrees .  “ I  am f rust rated  by  the  s ign i f i cant  budget  i ssues  
fac ing  our  educat i on  s ys tem today , ”  sa id  Wo loson .  “The  key  to  r ea l  success  i s  t o  f i nd  a  
product  that  does  not  have  re f ined  sugar  o r  caf fe ine ,  but  a t  the  same t ime i s  someth ing  k ids  
ac tua l l y  want  so  that  the  desperate l y -needed  schoo l  fund ing  is  not  sacr i f i ced .  I ZZE  Spark l i ng  
ju i ce  i s  that  p roduct ,  and  more  and more  schoo l s  a re  d i scover ing  that .  K ids  l ove  the  l ook  and 
fee l  o f  IZZE  and  most  impor tant l y  the  tas te  –  wh ich  u l t imate l y  t rans la tes  in to  more  sa l es  and 
needed- fund ing  fo r  the  schoo ls . ”  
 
Approved  f o r  schoo ls  by  the  USDA,  I ZZE  Spark l i ng  Ju ice  i s  an  a l l -natura l  b lend  o f  pu re  f ru i t  
ju ice  and  spark l ing  wate r  and  is  f ree  o f  ca f f e ine ,  a r t i f i c ia l  i ngred i ents ,  h igh- f ructose  co rn  
sy rup ,  and  a l l  o the r  r e f ined  sugars .  IZZE  a l so  p rov ides  a  se rv ing  o f  f ru i t  based  on  the  USDA 
Food  Gu ide  Py ramid .   
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“G iven  our  s t r i c te r  we l lness  po l i c i es  o f  on l y  o f fe r ing  ju i ce ,  mi l k  and  wate r ,  we  needed  
someth ing  that  the  k ids  wou ld  ac tua l l y  want  to  d r ink , ”  sa id  B i l l  Ide l l ,  d i rec to r  o f  nut r i t i on  
se rv i ces  fo r  the  Marb lehead Char te r  Schoo l  i n  Massachuset ts .  “ IZZE  is  work ing  –  the  k ids  l ove  
the  p roduc t .  I t ’ s  t rans la t ing  in to  success  fo r  a l l . ”   
 
About  I ZZE  Beverage  Company :  
The  IZZE  Beve rage  Company  was  founded in  2002 by  two  f r i ends  who  set  ou t  t o  c reate  a  
d is t inct i ve  natu ra l  beverage  whi l e  cont r ibut ing  to  a  h igher  pu rpose .   The  IZZE  Pro jec t  Reach  
prog ram suppor ts  and  c rea tes  educat i on-based  deve lopment  f o r  fa rm workers  and the i r  
fami l i es  i n  the  communi t i es  where  I ZZE  buys  i t s  f ru i t .   I ZZE  Spark l i ng  Ju ice  i s  now so ld  i n  
S tarbucks  th roughout  the  US  and Canada,  as  we l l  as  nat i ona l l y  in  SuperTa rget  and  Cost  P lus  
Wor ld  Marke t  s to res .  IZZE  i s  a l so  so ld  l oca l l y  in  Cos tco  c lubs ,  r egu lar  Targe t  s to res ,  Safeway ,  
Who le  Foods  Markets ,  W i ld  Oats  Marke ts ,  g roce r y  s t o res ,  and  casual  and  f ine  d in ing  
res taurants  and de l i s  ac ross  the  Un i ted  S ta tes ,  Canada,  the  Car ibbean and South  Pac i f i c .   
IZZE  i s  ava i lab le  i n  seven  f lavors :  Spark l i ng  B lackbe r r y ,  Spark l ing  B luebe r r y ,  Spark l ing  
C lement ine ,  Spark l ing  Grapef ru i t ,  Spark l i ng  Lemon,  Spark l ing  Pear  and  Spark l i ng  
Pomegranate ,  and  i s  so ld  in  4-packs ,  12-packs ,  s ing le-serve  12-and 16-ounce  g lass  bot t l es ,  
and  s ing l e-se rve  8 .4-ounce  cans .   Fo r  more  i n fo rmat i on ,  v i s i t  www. i z ze . com.  
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